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u EXECUTIVE SUMMARY OF THE BOND BRAND LOYALTY REPORT ‘

services that includes loyalty solutions, customer experience, marketing research, customer analytics, live brand experiences and
proprietary loyalty technology platforms. Visit our website, follow us on Twitter or contact us at 1-844-277-2663.

Bond Brand Loyalty is a management-owned agency that specializes in building brand loyalty for North America’s most influential
and valuable brands. Our mission is to make marketing more rewarding for customers, richer and more resilient for brands, . ' BRAND
and more profitable for our clients. We build measurable, authentic and long-lasting relationships through a combination of LOYALTY



